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ABSTRACT

The purpose of this research is to manage knowledge of local wisdom on food in the
creative economy to enhance community health and the elderly value in an aging society at
Maklueamai Subdistrict, Soung Nern District, Nakhon Ratchasima Province. The research is
participatory action research. The research method is divided into 2 phases: Phase 1,
community context study, living model, community health, and knowledge of local wisdom on
food. The sample groups consisted of the president of the Subdistrict Administrative
Organization, community leaders and the members of the elderly club were 30 people. The
tools consisted of a survey form, group discussion guideline and interview form. Qualitative data
analysis was content analysis.

The results showed that 1) the Maklueamai subdistrict, there is a strong elderly club,
elderly school and have the potential of community and have local wisdom in the food as
follows: folk food, sausage, stir-fried sausage, Korat Mee, non-toxic local vegetables. 2) The
process of knowledge management of local wisdom on food in the community to the creative
elderly market Maklueamai subdistrict, Sung Noen District, Nakhon Ratchasima Province found
that it consists of 3 steps : Step 1 Knowledge seeking : found that there were group discussion
activities aimed at seeking or creating new knowledge from local wisdom in food, analyzing food

in daily life of the community and food knowledge of the educator and cook. Step 2



Knowledge processing: at this stage, using the participatory action method of people in the
community participate in selecting food for good health and then bringing all food to the
community market and the elderly market. Step 3 Using knowledge: at this stage, the
knowledge of local food is published at the community level and has established an elderly
market within the market, selling products from the elderly wisdom and still have music
performances of the aged. From entering the area to follow the results of the elderly market
and the community market Makluea Mai Subdistrict found that the market continued to
operate continuously every Friday evening. The elderly feel happy to come to the market. They
have come to meet people. Elderly and community markets help generate income for the

community and community participation makes the marketing process well.
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